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No shortcuts to quick and cheap CO2 reduction   
 
There are no shortcuts to quick and cheap CO2 reduction; indeed, companies can 

risk higher levels of carbon emissions along the way as they implement their cli-
mate strategies. The VELUX Group’s experience is that it is only after a long, hard 

effort that a climate goal can eventually be reached. 
 

The VELUX Group is well under way in implementing its climate strategy, drawn up and 
published in 2009. The goal is to reduce the Group’s overall CO2 emissions by 20% by the 

end of 2012 based on 2007 emissions, which amounted to 100,000 tons. Figures from the 

Group’s recently published Corporate Responsibility (CR) report show that CO2 emissions 
have been reduced by just over 10%, based on the same year. This leaves a further 10% to 

be eliminated in the course of this year. 
 

The road to the target is far from clear of obstacles. The very first year after the climate 
strategy was put in place, the VELUX Group experienced an actual increase in CO2 emis-

sions.  
 

“The reason is two-fold; partly because of the extremely cold winter of 2010, and partly 

because our investments had not yet begun to take effect. When it’s very cold, we use more 
energy to heat our factories and storage facilities, just as a family does at home. If you do 

that with traditional fuels like oil and gas, then CO2 emissions rise. But one of the corner-
stones of our climate strategy is to make the transition from fossil fuels to bio fuels, so a 

harsh winter in the future will not have the same effect. This will enable us to eliminate one 
of the unknowns in any climate strategy – the weather – and we are confident we can reach 

our climate objectives,” says Group Director David P. Meyer.   
 

He continues, “when you invest in new technology, you must expect some teething troubles 

before the effect is felt. What is crucial is that we must not waver; we must stick to our 
guns with the strategy we have chosen and follow it through. The investments we made in 

2010 showed their full effect in 2011, when we saved more than 8,000 tons of CO2.”  
 

The largest share of these investments went to improving our energy efficiency and reduc-
ing emissions from 22 factories, which account for 90% of the Group’s emissions. CO2 re-

ductions were achieved in part by replacing oil- and gas-fired boilers with chip- and pellet-
fired boilers. The VELUX Group has invested 11 million Euros in its efforts to reach the tar-

get of 20% CO2 reduction by 2012. A further 43 million Euros will be invested to reach the 

2020 target of halving the Group’s CO2 emissions. 
 

Read more in the VELUX Group’s CR rapport, Building a Model Company [link to report]  
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About the VELUX Group 

The VELUX Group creates better living environments with daylight and fresh air through the 

roof. The VELUX product programme contains a wide range of roof windows and skylights, 
along with solutions for flat roofs. The Group also supplies many types of decoration and 

sun screening, roller shutters, installation products, products for remote control and thermal 
solar panels for installation in roofs. The VELUX Group, which has manufacturing companies 

in 11 countries and sales companies in just under 40 countries, represents one of the 
strongest brands in the global building materials sector and its products are sold in most 

parts of the world. The VELUX Group has about 10,000 employees and is owned by VKR 
Holding A/S, a limited company wholly owned by foundations and family. For more details, 

visit www.velux.com. 

 
The Newsmarket 

For broadcast-standard video supporting this press release, please visit 
www.thenewsmarket.com/Velux. 

If you are a first-time user, please take a moment to register. In case you have any ques-
tions, please e-mail journalisthelp@thenewsmarket.com. 
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